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Diners are ready to take their meals 
back “into” restaurants.

47%
willing to dine in at a restaurant 
that has patio or outdoor seating

28%
have been eating more meals in 

my car since the pandemic
Gen Z (51%)

Millennials (45%)



Younger diners have modeled new ways to use restaurants.

have you personally done any of 
the following since shelter-in 
place restrictions began?    

More likely among Gen Z (33%) 
and Millennials (26%)

More likely among Gen Z (52%) 
and Millennials (56%)

More likely among 
Boomers (86%)

More likely among Gen Z (41%) 
and Millennials (41%)

More likely among Gen Z (26%) 
and Millennials (29%)

More likely among 
Millennials (58%)



Restaurant meals have lost some of their spontaneity.
No thanks to COVID, getting restaurant meals has become a bit more stressful. What was often a 
last-minute decision now requires extra up-front planning and legwork. With restaurants struggling, 
many diners are also trying to avoid third-party apps, especially Boomers.

rate the following statements regarding any changes you’ve 
made with eating and living in response to COVID-19.

More likely among Gen X 
(46%) and Singles (47%)

More likely among Gen Z (48%) 
and HH’s with Kids (39%)

More likely among Gen Z (40%), 
Millennials (37%) and HH’s with Kids (35%)



But they’re still worth the extra effort. 

50%
WILLING TO TAKE 

EXTRA STEPS
More likely among 

HH’s with kids (57%) 23%
JUST AS EASY AS 
ALWAYS
More likely among 
Millennials (31%)

27%
TOO MUCH WORK
More likely among 
HH income < $50K 
(33%)

how do you feel about getting food 
from restaurants since the COVID 
shelter-in-place guidance began?



Obstacles are most noticeable to younger generations.
Generation Z and Millennials, accustomed to getting on-demand information and updates in real time, are most likely to 
recognize the difficulties in getting current information about their favorite eateries. Restaurants have an opportunity to 
offer more communication around areas such as status of openings, current menu items, and availability of delivery.    

please rate each statement regarding your views on 
getting restaurant food amidst the COVID pandemic.

It's difficult to find out which restaurants have taken 
safety & sanitation precautions 52%

It's difficult to find out which restaurants in my area are 
open or closed 40%

It's difficult to find out what menu items / specials are 
being offered by restaurants in my area 39%

It's difficult to find out which restaurants in my area 
offer pickup or delivery 34%

I’ve given up on ordering at least once out of 
frustration with the online ordering process/website 32%

I’ve given up on ordering at least once because of 
being on hold too long/no one answering phone 30%

More likely among Gen Z 
(59%) and Millennials (52%)

More likely among Gen Z 
(60%)

More likely among Gen Z 
(49%) and Millennials (45%)

More likely among Gen Z 
(51%) and Millennials (42%)

More likely among Gen Z 
(47%) and Millennials (47%)



WHAT ARE YOUR BIGGEST PAIN POINTS IN 
REGARD TO RESTAURANT FOOD?  

“Despite the stimulus check, I still do not feel like my frugal budget has enough discretionary 
leeway to pay for ordering restaurant food, and then paying for delivery and tipping also.”

- a 68-year-old man in Lynwood, CA

“I hate when the people working there won't wear a mask. My 
delivery person recently didn't wear a mask. It was horrifying.”

- a 69-year-old woman in Randallstown, MD

“Certain restaurants (local mom & pops) have closed, which has reduced my available options.”
- a 42-year-old man in San Dimas, CA

“Being able to get through with phone orders for restaurants that don't have online ordering.”
- a 42-year-old man in St. Louis, MO

“I worry that restaurants are not taking proper precautions on safety and cleanliness.”  
- a 77-year-old man in Rock Hill, SC

“The takeout places have way too many orders and not enough 
staff to fill. Really long waits and exhausted employees.”

- a 54-year-old woman in Payson, AZ

“I am a retired restaurant GM of 25+ years, I know exactly how a restaurant 
operates and it’s challenges without Covid-19. Therefore, I would trust very few 

restaurants under these circumstances, and I would trust the delivery options 
even less (it is not the systems I don’t trust; it is the employees I don’t trust).”  

- a 63-year-old woman in Plymouth, MN



Diners are empathetic to restaurant 
operators’ COVID challenges.
It’s possible that heavy media coverage around restaurants’ struggles during the pandemic 
has left diners more tolerant. Some complain about issues that might be more troublesome 
during normal times. Reduced menu options, needing to research which are still open, and 
long lines top the list of inconveniences, but even these are at fairly low levels.  

Limited / reduced menu options 22%

Having to research which restaurants are open during coronavirus 19%

Long lines / waiting (in drive-thrus, for pickup, etc.) 18%

Food arrives cold / needs to be reheated 16%

Reduced or changed hours 16%

Prices seem higher than before coronavirus 16%

Foods you want that don't taste good for delivery / pickup 13%

Having to use third-party services (GrubHub, Uber Eats, Postmates, etc.) 12%

If no option for delivery (pick up only) 11%

Portions seem smaller than before coronavirus 10%

If no option to order online (have to make a phone call) 8%

Skimping on expensive ingredients (less meat, seafood, etc. in each dish) 7%

If no option for ordering ahead / pre-ordering 7%

which have been the 
most inconvenient 
aspects of ordering 
restaurant food?



Consumers mostly don’t mind 
new safety precautions.

Having to wear a mask in restaurants 13%

Disinfecting takeout packaging once in the house 13%

Crowding / hard to stay safely distanced while picking up food 12%

Re-plating food once in the house 11%

Food isn't packaged properly / safely (leaky, hard to sanitize, etc.) 8%

which have been the most inconvenient 
aspects of ordering restaurant food?



Online ordering has been relatively hassle-free.  
Overall, diners have been happy with their “click to order” experiences, with very few complaints. Millennials and households 
with kids are slightly more critical, where issues tend to focus on around costs, deliveries and wrong orders.  

Extra fees and surcharges / high delivery costs 17%

Delivery takes too long 15%

Limited options / poor selection 15%

Wrong orders / mistakes 14%

Pricing listed online are higher than normal menu prices 12%

Items described poorly (size, quantity, ingredients, etc.) online 10%

Communication with restaurant is poor 9%

Unreliable delivery times / couriers 9%

Item substitutions (when what you ordered is not available) 9%

Couriers improperly / unsafely handling my food 9%

Online apps / websites are confusing to navigate 9%

Difficult to get problems resolved / refunds 8%

Couriers stealing items 5%

More likely among Millennials 
(22%) and HH’s with kids 
(24%) 

More likely among Millennials 
(19%) and HH’s with kids 
(20%) 

More likely among Millennials (21%)  

More likely among Millennials 
(19%)  and HH’s with kids 
(17%)

More likely among 
HH’s with kids  (21%)  

which of the following have been the most inconvenient 
aspects of ordering restaurant food online?



HOW COULD RESTAURANTS ADJUST THE PROCESS 
TO BE MORE CONVENIENT DURING THE 
PANDEMIC?“Have a standardized approach and implementation of contactless delivery and 

pickup options to enact social distancing. Drive-thrus still work great in their 
current form, but ordering takeout and delivery still are not consistent.”  

- a 23-year-old man in Los Angeles, CA

“Make better use of the text message system to advise or update us on the progress of our order 
and how their process for curbside pickup works. Concise, detailed wording is always helpful.”

- a 69-year-old woman in Randallstown, MD

“Sanitize the packaging (if possible) right in front of the customer's view prior to hand off, so the 
customer is assured they can conveniently bring the food inside the house without re-plating.”

- a 42-year-old man in San Dimas, CA

“Have the deliverers wear masks when bringing my food. Have 
good discounts or give out more coupons during this time.”  

- a 64-year-old man in St. Louis, MO

“Have a person assigned to handle phone calls pertaining to problems or concerns with orders.”
- a 64-year-old woman in Linden, NJ

“Create more options on their website to allow you to be more specific 
about how you want your food cooked and prepared.”

- a 65-year-old man in Wichita, KS

“Post daily menu online and take orders for later in the 
week, days ahead of time to cut down wait time.”

- a 64-year-old man in Elgin, IL

“I am just glad they are open. I think they are doing the best they can with what they have.”
- a 44-year-old woman in Laguna Niguel, CA



 Not
Risky

Too
Risky

Plastic straws 34% 20%

Saran wrap (plastic covering) 32% 17%

Styrofoam or other foam packaging 33% 17%

Plastic utensils 34% 17%

Foil wrapping (foil burrito / sandwich wrappers, etc.) 33% 16%

Cardboard food containers 33% 16%

Plastic bags 33% 15%

Paper bags / paper napkins 35% 15%

Plastic food containers (clamshell/"tupperware"-style) 36% 15%

Plastic-wrapped / sealed plastic utensils 44% 14%

Food packaging poses some risk, but not 
enough to steer clear. 

While food packaging is considered to have at least some risk by most, one in 
three don’t perceive it a danger at all. Interestingly, Gen Z, who have 
expressed the lowest levels of fear throughout the pandemic, are more likely 
versus older generations to see all types of food packaging as “too risky.”

How risky do you consider each of the following types 
of food packaging as it relates to Coronavirus?



Sending ANY sick staff members home 58%

Requiring cooking staff to wear protective gloves, masks, and hairnets 57%

Requiring delivery / food packers to wear protective gloves, masks, and hairnets 52%

Not handing food directly to me 41%

Tamper-proof seals on food packages 40%

Packing my food in wipeable / cleanable containers 36%

Running kitchens with fewer staff 35%

Telling me about its sanitation / food safety procedures via email / signage 33%

Including disinfectant wipes with each order 29%

Individually-wrapping each part of my order, rather than placing everything in one bag 26%

Diners don’t expect more than the basics to feel safe.  
Consistent with earlier Datassential learnings, when it comes to feeling safe with takeout food, consumers just 
want to know the staff is healthy and wearing protective gear. Tactics like special packaging or including 
disinfecting wipes aren’t necessary but could be a bonus to help differentiate restaurants.  

More likely among
Boomers (81%)

if you were to order delivery or takeout, what 
would you want to know the restaurant was 

doing in order to handle your food safely?

More likely among 
Boomers (80%)

More likely among 
Boomers  (72%)

More likely among women (46%) 
and Boomers (49%)

More likely among 
Boomers (49%)

More likely among 
Boomers (42%)



 Will KEEP 
doing

Will STOP 
doing

NEVER 
DID 

Wash hands after handling food containers/before eating 73% 9% 19%

Use my own silverware, not the disposables provided 65% 8% 27%

Disinfect eating surfaces before eating 62% 8% 30%

Transfer everything into my own plates / cups first 55% 9% 36%

Disinfect delivery containers / bags before opening 54% 9% 37%

Reheat food to make sure it's completely cooked through 47% 9% 45%

Avoid eating raw produce 37% 12% 51%

Most will maintain precautionary behaviors with takeout.  
Diners who took extra precautions with takeout will continue to do so when it comes to disinfection 
and using their own plates and utensils. Reheating food and avoiding produce is less of an issue, 
with close to half never having felt the need to take these steps. Gen Z and Millennials are most likely 
to stop risk-mitigating measures across the board.

how do you feel about each of the following precautions 
for takeout / delivery food from restaurants?



Condiments are best upon request.
Boomers, more than others, prefer condiments kept behind the counter, where they are less likely to be handled.

43%
INDIVIDUAL PACKETS 

SELF-SERVICE
More likely among Gen Z (54%) 57%

INDIVIDUAL PACKETS
UPON REQUEST
More likely among Boomers (68%)

which would you most prefer for food 
condiments at restaurants?

42%
INDIVIDUAL 

PACKETS/TUBS 
SELF-SERVICE 58%

INDIVIDUAL PACKETS
UPON REQUEST
More likely among Boomers (67%)

which would you most prefer for 
beverage condiments at restaurants?



March 10 June 15

April May June

 1 3 7 10 15 17 23 27 1 7 14 19 22 1 3 5 9 15

Very concerned 67% 65% 61% 64% 60% 61% 60% 56% 54% 56% 53% 56% 53% 49% 50% 47% 47% 44%

Somewhat 
concerned 28% 28% 34% 31% 35% 33% 34% 37% 37% 34% 38% 37% 37% 40% 38% 41% 39% 42%

Not concerned 5% 7% 6% 5% 5% 6% 6% 7% 9% 10% 9% 7% 11% 11% 11% 13% 14% 14%

Coronavirus concern is way down from its 
peak, closer to early-pandemic levels.



Avoidance of dining out is inching down — slowly — from its peak.  
More restaurants began to open their dining rooms, but avoidance remained steady as of June 9. The 
more Americans get used to having this option again, the moreavoidance will likely decline.    

47% definitely avoid 
eating out

31% are nervous, but 
will still eat out

22% have no concerns 
whatsoever

+2% since June 05
+27% since Mar 10

-1% since June 05
-8% since Mar 10

-2% since June 05
-19% since Mar 10

Mar 10

DEFINITELY AVOID EATING OUT

Jun 09



Health concerns remain the top priority, 
but economic worries have been rising.

46%
ECONOMIC 
CRISIS
+1% since June 3
+9% since April 7

54%
PUBLIC-HEALTH CRISIS

-1% since June 3
-9% since April 7 

which are you more concerned about? 



As the US continues to reopen, more people are 
returning to work and school outside of the home.

which of the following best describes 
your current situation? 

25%
STILL GOING TO 

SCHOOL/WORK AS 
NORMAL

14%
LAID OFF / 
FURLOUGHED

30%
WORKING OR 

ATTENDING SCHOOL 
REMOTELY

30%
NOT WORKING 
OVERALL



Consumers’ acceptance 
doesn’t necessarily 
equate to happiness.
Americans have gotten used to the “new normal,” and in 
some ways, it is now even second nature. We are more 
confident in how to safely navigate our environments. We 
are used to the extra steps necessary for COVID-era 
shopping. When we leave the house, we don’t think twice 
about grabbing a mask and sanitizer, along with our car 
keys. But just because we’ve come to accept this way of 
life, doesn’t mean we are happy about it.    

Diners are excited to eat in at restaurants again, 
understand the importance of new precautions, and are 
willing to make the necessary sacrifices. Yet they’ll also 
be the first to tell you that seeing servers in masks and 
needing to comply with social distancing measures do 
not exactly allow them a complete mental escape. 
Restaurants can overcome these challenges by finding 
new ways to elevate the “experiences” that surprise and 
delight and not just focusing on operational issues and 
safety measures.



82%

60%
I know which precautions to take 
and how to stay safe from 
COVID exposure 

COVID safety precautions have 
become second nature  

Americans are quickly adapting to the “new normal.”



But as fear declines, so does people’s vigilance.
While it’s never been more important to keep up with COVID precautions as we re-emerge back 
into society, the reality is that’s not happening.  Two out of three Americans were most careful 
during the early days and peak of the pandemic. Only a third have stayed consistent or gotten 
more careful since business started to reopen.

6%
AS BUSINESSES 

REOPENED
34%
PEAK OF 
PANDEMIC

at what point during COVID-19 were you the 
most EXTREMELY CAREFUL about 
cleanliness and distancing practices?

32%
EARLY DAYS OF 

PANDEMIC

25%
RESPONSE HAS 
BEEN THE SAME 

THROUGHOUT

3%
TODAY



once COVID-19 is behind us, 
will the economy be….

Americans are somewhat more optimistic 
about the economy’s chances for 
recovery.
About half of Americans believe our economy will bounce back, with at worst a minor 
recession and, at best, stronger than before the pandemic. Just over a third see this 
as more serious, predicting a recession or worse. Not surprising, optimism around the 
economy is tied to expectations around the severity of a second wave of Coronavirus.



Total Gen Z Millennial Gen X Boomers HH’s w/ 
kids No kids

Gone grocery shopping in person 79% 60% 76% 80% 87% 82% 77%

Got restaurant food from a drive-thru 62% 62% 67% 64% 55% 70% 58%

Got takeout inside restaurant 50% 45% 56% 50% 46% 54% 48%

Got restaurant curbside / walkup takeout 49% 47% 52% 47% 49% 58% 44%

Dined at the restaurant itself 28% 34% 35% 25% 23% 34% 25%

Got restaurant food for delivery 38% 51% 53% 34% 22% 52% 31%

Got adult beverages for delivery 20% 35% 35% 13% 8% 29% 16%

Got groceries for delivery 30% 45% 41% 25% 20% 42% 25%

As restaurants reopen, younger diners 
likely are among the first to return. 
Close to half of consumers have had takeout in the past month, whether from drive-thru or 
visiting the restaurant itself. But as dining rooms are starting to reopen, one-third of Gen Z, 
Millennials and households with kids have eaten meals in, outpacing older generations.    

have you done any of the following in the past 30 days?

Statistically more likely Statistically less likely



Agree

Seeing precautions at restaurants makes me feel they take my safety seriously 78%

I’ll do what’s necessary because it is important to support restaurants in my community 72%

I don't mind new precautions - I’ll make some sacrifices to eat in restaurants again 68%

I wouldn’t feel comfortable eating in restaurants without these new precautions 68%

I'd rather wait until things are more normal to enjoy a regular restaurant experience 62%

I worry that precautions won't go away for a long time - eating out will never be like it was 58%

Eating out just isn't the same -  new precautions take most of the fun out of eating in restaurants 56%

Precautions at restaurants remind me that we are in bad times and takes away from the joy 54%

New precautions make it hard to socialize and be part of the community 54%

 Dealing with safety precautions makes it too much trouble to eat out in restaurants 52%

People will make sacrifices to dine in 
even if it detracts from the experience.    
Diners see safety precautions as a double-edged sword. They understand their 
importance and even appreciate that it’s a way back into restaurants, yet at the 
same time, feel that with them, eating out is not what it used to be. During a time 
when people want an “escape,” protective gear and social distancing are a 
constant reminder of the pandemic and make it difficult to socialize. Even so, 
taking these steps reassures diners that restaurants take their safety seriously.    

More likely among
 Boomers (87%)

More likely among 
Boomers (77%)

How do you feel about these new precautions at restaurants?  

More likely among 
Boomers (80%)



Restaurants are still a bright spot.
Despite some of the challenges in getting restaurant food during the 
pandemic, restaurants still have a way of making us feel good. They 
allow us to help and feel connected to our communities. While they still 
remind us of better times, this sentiment has declined 5 points since 
April, likely due to the new mandatory precautionary measures.

June 10 April 24 CHANGE

Eating at restaurants reminds me of better times 66% 71% -5%

Eating at restaurants allows me to do my part in helping my community 62% 63% -1%

My favorite restaurants feel like an extension of my home or community 55% 53% +2%

Eating at restaurants is a big part of how I socialize 49% 51% -2%

How do you feel about the following regarding 
restaurants in light of the COVID pandemic?



Restaurants can help us 
feel like ourselves again.
As restaurants slowly reopen, they are providing a haven for some 
pandemic-weary Americans seeking normalcy. Not only do they provide a 
temporary escape from the worries of COVID, but they are a way to treat 
ourselves, both with good food and a feeling of reconnection back to our 
communities.    

Agree

Restaurant food is a treat/escape from worrying about COVID 62%

Dining in restaurants has helped me feel normal again, even if it’s just the patio 56%

Eating at restaurants makes me feel connected to the community again 54%

Dining in restaurants feels more special now 54%

I’ve been waiting to celebrate milestones until restaurants open back up 45%

how do you feel about the following regarding 
restaurants in light of the COVID pandemic?

More likely among
 Millennials (62%)

More likely among
 Millennials (63%)

More likely among
 Millennials (55%)

More likely among
 Millennials (69%)



Key Points to Remember:

• Over communicate with potential consumers and guests – are 
you Open? Are the hours different? What are the new rules?

• Make it easy – dining out is more of a challenge for consumers 
now. Calm fears via PPE and procedures

• Rethink processes – ask if they want napkins or plastic ware 
for takeout instead of automatic, ask if guests want sauces 
and condiments on the table or with their food, food seals for 
takeout/delivery could be as simple as “stickers”

• Make use of outdoor space if you can!



https://datassential.com/coronavirus/ 

https://datassential.com/coronavirus/
http://www.datassential.com/

